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Abstract
A phenomenon that is currently widely discussed is the massive growth of digital creators
who are actively sharing unique and popular da'wah concepts, primarily through Islamic
animation. The objective of this study is to explore and analyze Islamic animated content
on social media and identify the recurring themes found in these contents. The research
team collected data by utilizing advanced search features and relevant keywords to locate
content that met the specified criteria. Between June 2022 and June 2023, the research team
evaluated a total of 5,000 pieces of content sourced from various virtual communities on
Indonesia's prominent social media platforms, namely Instagram and YouTube. The first
two rounds of evaluation focused on identifying qualitatively significant themes, while
rounds 3 to 4 expanded on the initial findings for each social media platform. Employing
the Netnography method for analysis, four distinct themes emerged from all Islamic
animated content on social media: "Ustadz in Animation," "Life Advice," "Stoties of
Prophets and Apostles," and "Indonesian Muslim Children."
Keywords: Islamic animation, Digital da’wah, Netnographic, Social media.

Abstrak
Fenomena yang saat ini banyak diperbincangkan adalab pertumbnban masif kreator digital yang secara
aktif membagikan konsep dakwab yang unik dan populer, terntama melalui animasi Islami. Tujnan dari
penelitian ini adalah untuk mengeksplorasi dan menganalisis konten animasi Islami di media sosial dan
mengidentifikasi tema-tema yang sering muncul dalam konten-konten tersebut. Tim peneliti mengumpulkan
data dengan memanfaatkan fitur pencarian canggib dan kata kunci yang relevan untuk menemukan konten
yang memenuhi kriteria yang ditentukan. Antara Juni 2022 dan Juni 2023, tim peneliti mengevaluasi
total 5.000 konten yang bersumber dari berbagai kommunitas virtual di platform media sosial terkemntka di
Indonesia, yaitu Instagram dan Y ouTube. Dua putaran pertama evaluasi berfokus pada identifikasi tema-
tema yang signifikan secara kualitatif, sementara putaran ketiga dan keempat memperinas temuan awal
untuk setiap platform media sosial. Dengan menggunakan metode Netnografi untuk analisis, empat tema
yang berbeda muncul dari semna onten animasi Islam di media sosial: "Ustady dalam Animasi,"
"Nasihat Kebidupan," "Kisah Para Nabi dan Rasul," dan " Anak Muslin Indonesia.”
Kata kunci: Animasi Islami, Dakwab Digital, Netnografi, Media Sosial..
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INTRODUCTION
Discussion about the transformation of da'wah in the digital era has its own place for

Muslim social users, especially for those dominated by Generation Z." Digital creator is a term for
today's creative workers who utilize digitalization in conveying messages to audiences through
various platforms. Digital messages have their own strengths, especially for Gen Z in forming
opinions, assumptions, and interpretations for their daily lives.” Apart from digital content,
streaming content is also popular as the new face of social media which facilitates real-time
interaction between creators and users.” In the media and communication ecosystem, the main
contributors, namely digital content producers, are actors who can create issues for audiences.
Therefore, digital content is not designed haphazardly, yet with specific goals and agendas.*

With digital growth explained above, entertaining digital da'wah nuances have also
experienced massive growth on social media in recent years.” The youths enjoy watching Islamic
education and entertainment through Islamic comics and animated videos®. This is in line with the
migration phenomenon that has occurred in Indonesia in recent years. Further, the term Hijrah
(hegira or hijra) itself actually means Islamic movement. Hirah has become a popular term that
recently has been discovered on vatious media platforms.” The concept of hjrab refers to the
transformation or the changes into a better version of oneself (from a less religious person to a
more pious person).” These changes are generally seen through the choice of Muslim clothing,
they make changes in their appearance, namely choosing to wear closed clothes (hijab with robe)’.
Meanwhile, men who were doing their 4zrah would change their lifestyles on a daily basis, such as
avoiding wearing trousers below the ankles (isbal) and growing their beards (/hyah). Some have
even left their jobs to follow what they call the total hijrah lifestyle."’ The characteristics of this
phenomenon have been seen in Indonesian public spaces since the early 2000s. The origin of the
word hijrah comes from an Islamic historical event when Prophet Muhammad and his followers
were on their migration journey from Mecca to Medina in the year 622 in order to advance his
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da'wah. The concept of hjrah in these days is more widely understood as various phenomena that
are more popular.'

The term da'wah has many meanings. Da’wah can mean as determination to change oneself
and others in order to achieve the grace and pleasure of Allah SWT. In addition, da’wah can also
be understood as one of the principles of life.'” A person can be said to be able to do da’wah if he
tulfills two conditions, namely there is something left behind and there is something he is aiming
for (goal).” In Islam theology, the purpose of Da’wah is to make every Muslim leave all bad things,
such as negative thoughts and immorality, and to be a better, positive person who can uphold
Islamic teachings.'* Someone who is determined to do preaching of Islam, in the sense of changing
his life for the better, will get a higher degree in the eyes of Allah SWT.

The transformation of da'wah from what previously involved physical activity to the digital
realm, it is usually called virtually, is of course beneficial for those who are busy and do not have
time to attend conventional da'wah studies or seminars."”” However, it should also be realized that
digital da'wah also has some negative impacts, namely this will create an anti-social phenomenon
where the Tablighi jamaat no longer wants to interact face-to-face and only rely on computer-
mediated communication every day. According to some literature, the youth who mostly
Millennials, show more virtual convenience for preaching or participating in Islamic studies
through social media intermediaries.'” Millennials have grown up in the midst of growingly
established technological developments, where communication technology is increasingly
sophisticated, the internet and social media are everywhere and are not difficult to access. So, it is
not surprising that these people become a subject that is often mentioned by various groups,
especially in the transformation of digital da'wah."”

Egypt was the first Arab nation to develop animation production as early as the 1930s".
Audiovisual content such as animation is increasingly becoming popular in the world of education
to communication science.'” The world of education, which is closely related to the world of digital
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da’wah through animated videos on social media, also provides another advantage.” In the world
of animated da'wah, the figures of preachers and jamaat do not have to be obvious in camera
screenshots.” What is most needed is visual design skills and the ability to manage social media.
Besides that, digital creators are demanded to have high creativity so that people will always get
interested in when they read or watch Islamic comic and animation content. Animation is a
communication medium that contains audio-visual content made with the aim of providing a
stimulus to a group of people as the target market.”

Fundamentally, social media is an online media where users can relate to each other,
communicate, participate, share, and create content from the media that is used together.” Because
of its nature that is connected to each other online, and being able to present content in the form
of text, images, and videos, social media is not only a means of communication but also a medium
of entertainment.*

Research on Islamic animation is not widely published internationally, such as in reputable
journals. One of the studies published by Malla, ez a/. in 2021 analyzed how Islamic animation
could be used as a strategy to promote multicultural values through educational transformation in
reducing and even preventing acts of radicalism in schools.” It was revealed that the Islamic
animation in this research that researchers conducted aims to explore new forms of digital culture
in da'wah process. Islamic animation is proof that da'wah can transform from conventional to
digital. Of course, this phenomenon will attract more audiences, especially social media users, in
terms of increasing digital communication literacy in the context of da'wah in digital media.
However, research on animation as learning in the education context is mostly found in
international journal articles. Ahmed, ez A/ in 2018 had specifically researched visual signs in
videos which make these signs much more interesting because they contained both visual and

audio elements.*
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METHODS

This study used an interpretive paradigm with a netnographic method approach. The term
of netnography comes from the ethnography and internet words. Netnography cannot be
separated from ethnography, which is a new method used to study the culture of a particular group
or community. The ethnographic method is characterized by the presence of the culture of the
group being studied, then researchers come to the community, while netnography is the
application of ethnographic methods to understand the culture in the life of the online world,
more specifically in social media.” Netnography is a form of qualitative research that seeks to
understand cultural experiences including and reflected in digital footprints, practices, and online
footprint systems. An Online Footprint can be text, graphics, photography, audio-visual, music,
commercial advertising, and many other things. This cultural experience can be obtained by
involving researchers and then reflected through the three basic elements of netnography:
investigation, interaction, immersion. There are 5 steps that Kozinets offers in netnographic
research including, data collection from data sites, immersion, engagement, and data operations
and integration * However, in addition to qualitative data, researchers also utilized quantitative
data originating from social network analysis.

This research was carried out in four rounds at the data collection stage between June 2022
and June 2023. The first two rounds were devoted to identifying qualitatively important themes.
Rounds 3 to 4 focused on broadening the scope of the initial findings for each social media
platform.

As many as 5,000 social media content from various different platforms were used as the
dataset in this study. Then, the researcher would select the data again according to the research
criteria. Based on the survey results from Hootsuite in 2020, YouTube occupied the first position
with the highest number of users of the platform. While Instagram occupied the 4™ position of
the most users™. These platforms were selected and reviewed by our research team on an iterative
basis. Samples were taken based on the criteria for Islamic comic and animation content from all
posts using a purposive sampling technique. From the hundreds of content on YouTube and
Instagram, 20 content were selected from 2 YouTube channels/accounts and 5 Instagram
accounts with some criteria such as the greatest number of video posts, remaining active in the
past yeat, get the most likes/thumbs up, the most followers, the most views and the most
comments. The last criteria were that it was not anonymous. The Youtube accounts/channels
were Islamic Stories and the Islamic Children's Songs channel. Meanwhile, the Instagram accounts
that were chosen to be the subject of this research were @iqomic, @animasi_tawheed,
(@taarts_gram, and @animasi_islami. In addition, based on in-depth study of the characteristics
of social media users from year to year, it was found that the Instagram platform was ranked 2™
in Indonesia in 2022.

27 R Kozinets, Netnography: The Essential Guide to Qualitative Social Media Research, Edition 3 (SAGE PublicationsSage
UK: London, England, 2019).

28 Eriyanto Eriyanto, Metode Netnografi; Pendekatan Kualitatif Dalam Memabami Budaya Pengguna Media Sosial
(Bandung: Remaja Rosdakarya, 2021).

% Andi Dwi Riyanto, ‘Hootsuite (We Are Social): Indonesian Digital Report 2022°, 2022,
https:/ /andilink/hootsuite-we-are-social-indonesian-digital-report-2022/.
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RESULTS AND DISCUSSION
Islamic Animation: Netnographic Analysis
When the researcher expanded the data site and also carried out immersive data on social

media platforms as a whole, 2 general themes were found which could be categorized into; (1)
Viral Issues, which refer to conversations and discussions of social media users in animated
content that was packaged attractively and contained contemporary humor. Comments from social
users regarding content were mostly from phenomena which were currently happening, for
example, about the school holidays, campus life, Ramadan and Eid moments and so on. (2) Islamic
Figh. Several virtual communities always discussed figh in their Islamic animation material. This
general theme always appeared in every digital creator's post on various social media platforms.
The trend of posting Islamic animations in the last 1 year can be visualized as follows:

Figure 1. Graphic of Islamic Animation Trends on various Platforms in the Last 1 Year Period
(Source: Google Trends)

From this visualization it can be understood that in recent times posts and discussions
about Islamic animation on various platforms had experienced very significant dynamics. A
significant increase occurred on June 5, 2022, around 100 posts per day (in sample size). Then
gradually decreased in the following months. The next increase occurred around August, October,
November 2022 until around April 2023. However, this increase never exceeded the trend in June
2022. On the other hand, researchers found the top 5 regions/areas in Indonesia that often
discussed and shared posts about Islamic animation in the last a year. The visualization is as

follows:

1 .Eastlava
2 Central Java
3 West Java

4 North Sumatra

5 lakarta

Figure 2. Areas with the Highest Interest in Islamic Animation

(Source: Google Trends)
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From this visualization, it was appeared that East Java province was the top rank in term
of people interest in Islamic animation. From the number of samples surveyed by Google Trends,
it was stated that there were 100 posts regarding Islamic animation, and this only had a difference
of 2 points with Central Java which was on 2™ ranked. Then, it was followed by West Java, North
Sumatra and Jakarta in 5" place. This is in line with the findings of researchers, that the majority
of digital Islamic animation content creators came from Java Island. From the dataset on various
platforms, the researcher found that the sentiment analysis on Islamic animation had balance
between positive and negative. Here is the visualization.

Sentiment
1.5
Pos
@ Neg
1 .
0.5

-

Jul '22  Sep '22 Nov '22 Jan '23 Mar '23 May '23

Figure 3. Sentiment Analysis on Islamic Animation for the Last 1 Year Period

Source: SNA Tools Brand24

Furthermore, from the data site on Instagram and Youtube, researchers revealed around
5,000 posts based on the hashtag #animasiislami and more than 1,000 posts with the hashtag
#islamicanimation. The research team analyzed all of the content for the period June 2022-June
2023 and found 5 themes, namely as follows:
Ustadz in Animation

The research team found that this theme was the most used in Islamic animation content
and became a means of preaching in the digital era. Ustad?'s facial appearance was transformed
into an attractive animation but still using the audio from the original video. Some of the
characters/clerics featured in this animation include the late. Ust. Tengku Zulkarnain, Buya Yahya,
Ust. Aa Gym, Ust. Abdul Somad, Ust. Derry Sulaiman, Ust. Khalid Basalamah, Ust. Hanan Attaki,
Ust. Adi Hidayat, Ust. Alm. Zainuddin MZ, Gus Baha, late. Sheikh Ali Jaber, Ust. Handy Bonny,
Ust. Budi Ashari, Habib M. Al-Habsyi and Ustadzah Oki Setiana Dewi. Of the several accounts
that presented this theme, the account that met the critetia of the research was @taarts_gram. The
following showed the top posts based on the number of likes/likes and the most comments.
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Gé, taarts_gram and iqomic

taarts_gram - Original audio

while you have debt, don't think about doing
good first other than paying off the debt

Figure 4. Ustadz Themed Content in Animation
(Source: Instagram account @taarts_gram)

Buya Yahya's animated video content won 306,784 likes from social media users. The
content entitled “Obligation to Pay off the Debt” was first posted on March 10", 2023. This
content was created by a digital creator named @tahajjudinfajti and then posted on the IG account
@taarts_gram with the hashtags #buyayahya and #hutang #animasiislami. In the caption section,
the hadith of the Prophet was written regarding debt which read:

Jas Se A Aal (@) Ay WAAT Gas dle A BT (azlal Ay i (N J)sal 34T G

Meaning, “The one who takes pegple’s wealth intending to pay it back, Allabh will pay it back for hinm,
and the one who takes it intending to destroy it, Allah will destroy him)” (Narrated by HR. Ibnu Majah).
Buya Yahya's animated content was discussed by 752 comments. Most social users
comment by linking the hadith conveyed by Buya Yahya to their daily experiences dealing with
debt or being a debtor.
Life Advice

Islamic animation with the life advice theme can also be found in digital creators' social
media posts. Da'wah with animated visualization is very helpful for Muslim users on social media
who mostly teenagers and young adults to attract their interest, because some of the stories that
were displayed were closely related to their life problems. One of the animated Islamic contents

with the theme of life advice is as follows
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We still have to give the best

Gitaarts_gram

Gitaarts_gram

Figure 5 and 6. Life Advice Themed Content
(Source: Instagram account @taarts_gram)

Those animated content wete posted on the @animasi_tawheed account. The first
content (left) was titled “Be patient in doing good until people get tired of doing bad to you”. This
content was watched by 1,847,027 accounts, then received 203,000 likes/likes, and 771 comments.
Many social media users did repost and tagged other users on comment pages so that this content
took longer to appear on the IG algorithm and got a number of viewers approaching 2 million
accounts. While, the second animated content (the right side) was titled "Istiqomah in Fortune".
This content was on January 13" and was watched by 12k accounts, however, it did not generate
much comment among social media users.

The story of the Prophets and Apostles

The next topic which was widely discussed was from the Kisah Islami Youtube channel.
This Islamic animated content was entitled "The Story of Prophet Muhammad SAW (Khalid Bin
Walid Enters Islam)". This animated video content had been watched 1 million times even though
it was only posted 3 months ago. In addition, 4.5 thousand accounts on the YouTube channel
liked/thumbed this content and the fans had put their comments on it 215 times. The following
is a visualization of the animated content:
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Khalid bin Walid Full Version - Sahabat Nabi Muhammad SAW - Kisah Islami Channel

Figure 7. The Story of the Prophet Muhammad SAW
(Source: Youtube Channel Kisah Isiani)

Kisah Islami Y outube Channel was one of the channels that has succeeded in promoting
Islamic animation to become a favorite and popular show among social media users, especially
among teenagers and young parents who have children. This could be seen from many comments
praising the admin because this content was suitable for their children to watch so they could get
a lot of education about Islam. A YouTube social media user named John Gordon 3 months ago
commented on this content by saying " Thank God there are lots of Prophetic sirabs like this, admin. It is
good for children to watch cartoons related to Islam. Keep the spirit, Mimin". From statistical data obtained
by researchers, this Kisah Islami account/channel has won 119 million views by users since joining
the YouTube platform in February 2018 and managed to post 242 videos in relation to Islamic
animation.

Indonesian Muslim children

The next most popular animated content raises entertainment and also Islamic education
themes needed for children. Of the several accounts that present this theme, accounts that met
the criteria of the research were Islamic Children's Songs accounts which had 859 thousand
subscribers. One of the contents was entitled "Compilation of 16 Minutes of Islamic children's
songs - Allahul Kahf -10 Angels of Allah - The Prophet's Family". This compilation had been
watched 15 million times in the last 1 year and recelved 59 thousand likes.

nenit Lagu Anak Islami - Allahul Kahfi - 10 Malaikat Allah - Keluarga Nabi

LET’S RECOGNIZE

Figure 9. Compilation of Islamic Children's Songs
(Source: Youtube Channel Lagn Anak Isiani)
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However, unfortunately the comments section on the Islamic Song content was disabled
by the channel owner. Likewise with the comments column on other Islamic animated videos. The
researchers also found this in the comment’s column of other Islamic animation channels with the
same theme, namely Muslim children and Islamic songs. However, this did not affect the number
of subscribers and the number of viewers. Both the number of subscribers and viewers continues
to increase in subsequent posts. Since joining the YouTube platform in December 2017, the Lagx
Anak Islami channel has managed to get 223 million views of all of its Islamic animated content
intended for Muslim children in Indonesia. Not only about Islamic songs which became the theme
of the content on this channel, but also how to read the Koran, prayers and everything about Islam
are also posted on this channel. Apart from that, the Youtube channel for Islamic children's songs
is also available on the Instagram platform, namely @laguanakislami, howevet, it is not as popular
as the YouTube channel.

Discussion

This Animation has a profound mental impact since people enjoy viewing animation. It
has been demonstrated to have a variety of effects on how families function and to have created
our culture and social structure.”” Animation is a substitute for online education. E-learning is a
cutting-edge method of providing well-crafted, and electronically mediated.” Islamic animation
has captivated audiences especially social media of all ages and backgrounds by utilizing attractive
graphics and engaging audiovisuals, developing a deeper knowledge and appreciation of the
message of peace, tolerance, and compassion in a more Islamic way. This is in line with research
conducted by Malla ¢z a/. which reported that Islamic animation could be used as a strategy to
promote multicultural values through educational transformation in reducing and even preventing
acts of radicalism among youth.” In addition, this research is also in accordance with the findings
of that Islamic animation had symbols in communication that could describe signs, for instance,
in the use of language™ and Islamic animation was considered very useful for educating children
in understanding a learning compared to using conventional media.**

Islamic animation is a form of new media. As for the main characteristics of new media,
according to McQuail in his book, it stated that there was interconnectedness in the network, its
access to audiences or individuals as well as senders and recipients of messages, its interactions, its
diverse uses and as an open character, and the nature of its existence which is everywhere or not
depending on a particular location.” But, otherwise, Ardehali said that Islam opposed the worship

30 M Z Draman, 3D Animation as an Alternative Mean of Da’wah for Children’, 2074 the 5th International
Conference  on  Information — and — Communication — Technology ~ for — the  Muslkim  World, ICT4M 2074, 2014,
https://doi.otg/10.1109/ICT4M.2014.7020615.

3N 11 Tajuddin, ‘Al-Chemy: E-Learning Platform for Foundation Students’, Bu/letin of Electrical Engineering and
Informaties 12, no. 5 (2023): 317078, https://doi.org/10.11591/ eei.v12i5.4476.

% Malla, ‘Implementation of Multicultural Values in Islamic Religious Education Based Media Animation
Pictures as Prevention of Religious Radicalism in Poso, Central Sulawesi, Indonesia’.

33 1dris “Discussion of Orientalism through Semiotic Analysis in Animation.” Jurnal Komunikasi: Malaysian Journal
of Communication 37.

3 Muhammad Abu Bakar, Khidriyah Amimatul Umtoh, and Fatima Hameed, ‘Improving Quality Islamic
Education for Today’s Generation’, A#tTadzkir: Islamic Education Journal 2, no. 2 (26 August 2023): 118-28,
https://doi.otg/10.59373 /attadzkir.v2i2.42.

% Denis McQuail, Teori Komunikasi Massa (Jakarta: Jakarta : Salemba Humanika, 2011).
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of idols. This could be interpreted as the main reason Islam opposes object animation and animism
in any form.”

CONCLUSION

Islamic animation is a form of da'wah in the digital era that effectively combines
entertainment, knowledge, and spirituality. This is important for disseminating information about
Islamic religious teachings in more attractive methods, preserving cultural heritage, and building
moral and other values in society. Islamic animation captivates audiences especially social media
of all ages and backgrounds by utilizing attractive graphics and engaging audiovisuals, developing
a deeper knowledge and appreciation of the messages of peace, tolerance, and compassion in a
more Islamic way.

The analysis using the Netnography method found 4 themes from all Islamic animated
content on social media, namely, Ustadz in Animation, Life Advice, Stories of Prophets and
Apostles, and Indonesian Muslim Children. Islamic animation has the potential to change
perceptions, close social inequalities among its audiences, and foster unity among many digital
cultures around the world as the genre evolves and reaches a wider audience. This research can
enrich research using netnographic methods. because, in recent years there has not been much
research focusing on Islamic content in digital media. content spread across digital footprints
forms separate villages and group structures. as in ethnographic theory, intergroup culture can be
studied carefully. however, in this study, the intergroup culture consisted of online traces only.
This then creates limitations in data analysis that digital crowds may not occur in the real lives of
social media users.
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