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 Micro, Small, and Medium Enterprises (MSMEs) have a crucial role 

in the national economy, especially in developing countries like 

Indonesia. MSMEs not only contribute to GDP but also absorb a large 

number of workers (Ministry of Cooperatives and SMEs, 2023). In the 

context of globalization and digitalization, financial technology 

(fintech) is a new driver for MSMEs to increase access to financial 

services. However, the adoption of fintech cannot be separated from 

the local cultural context that influences the behavior, beliefs, and 

preferences of MSME actors. Therefore, it is important to understand 

the interaction between local culture, financial technology, and MSME 

performance. This study was conducted using a systematic literature 

review method with the PRISMA approach. The identification process 

was carried out through the Google Scholar, Scopus, and 

ScienceDirect databases with the keywords: "local culture", "financial 

technology", "MSMEs performance", and "Indonesia". The selected 

articles numbered 25, published between 2013 and 2024, with a focus 

on empirical and conceptual studies that discuss the relationship 

between the three variables. 

This work is licensed under a Creative Commons Attribution-Non Commercial 4.0 International License. 

 
 

INTRODUCTION 

Micro, Small and Medium Enterprises (MSMEs) play an important role in the Indonesian 

economy, including in Jambi Province. MSMEs not only contribute significantly and contribute more 

than 60% to the national Gross Domestic Product (GDP), but also provide and absorb employment for 

the majority of the local workforce of around 97%. At the local level, MSMEs contribute to driving the 

regional economy and reducing unemployment rates. MSMEs also play an important role in 

encouraging economic innovation and diversification by creating unique and diverse products and 

services. In this context, understanding the factors that influence MSME performance is very 

important.(Kamukama et al., 2017).   

MSME performance reflects the effectiveness and efficiency of management in utilizing 

existing resources to then contribute widely to the country's economy.(Kamukama et al., 2017). Micro, 

Small, and Medium Enterprises (MSMEs) performance refers to a business’s ability to achieve its 
business goals and objectives, which are often measured through indicators such as sales growth, 

profitability, market share, and operational efficiency. MSME performance is a reflection of the 

effectiveness and efficiency in resource management, as well as the ability to adapt to changes in the 

business environment. Given the important role of MSMEs in the economy, understanding the factors 

https://creativecommons.org/licenses/by-nc/4.0/
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that influence their performance is crucial.(Mazzarol et al,, 2023). MSME performance can be seen 

from financial and non-financial perspectives. Financial indicators include revenue, net profit, and cash 

flow, which provide an overview of the company's financial health. Meanwhile, non-financial indicators 

include customer satisfaction, product quality, and brand reputation. These indicators help in assessing 

the success of MSMEs in meeting customer needs and expectations, as well as in building long-term 

relationships with stakeholders.(Gupta et al., 2022). 

MSME performance and knowing the aspects and potentials that need to be improved, so that 

it can be a reference or basis for making decisions and their business strategies to gain profits and 

improve performance. The data collected related to the influence on MSME performance is analyzed, 

identified and reviewed systematically in each process in accordance with the stages that have been 

set.(Triandini et al., 2019), based on the SLR (Systematic Literature Review) method so that subjective 

identification can be avoided and the identification results are expected to add to the literature related 

to the use of the SLR method in identifying articles.(Aprillia et al., 2021). 

Two factors that are increasingly gaining attention are local culture and financial technology. 

Local culture can influence the way MSMEs operate, including in business decision-making and 

interactions with customers. Local culture plays an important role in shaping the way MSMEs operate 

and grow. Local cultural values can influence entrepreneurs' mindsets, how they interact with 

customers, and the business strategies they implement. For example, in some areas, family relationships 

and social networks play an important role in building and maintaining a business. 

A deep understanding of local culture can help SMEs to be more effective in targeting markets, 

building strong relationships with customers, and creating products that suit local preferences. As stated 

byAsmin, (2018)  that how economic growth behavior is greatly influenced by cultural values that 

develop in a community, nation, and state. While the results of research fromSantana et al., 

(2024)conclude that the values of solidarity and cooperation in this culture are able to encourage 

increased productivity and innovation among business actors and provide valuable insights for MSME 

actors and policy makers in designing empowerment strategies based on local cultural values, so as to 

increase the competitiveness and economic welfare of the Balinese community in Mataram. Culture as 

a set of basic assumptions that develop in a group through their collective experiences in facing external 

and internal challenges. Culture functions as a guide that helps the group adapt to the external 

environment and maintain internal cohesion. When these patterns prove effective, they are considered 

the right and correct way to deal with similar situations in the future. Therefore, these patterns are taught 

to new members of the group so that they can understand, think, and feel according to the values and 

norms that have been formed. Culture, thus, becomes a common foundation that unites group members 

in facing various problems(Aslan, Agus Setiawan, 2019; Aslan, 2019; Aslan et al., 2020; Greenberg, 

2010). 

Local culture influences how MSMEs market their products and services. Marketing strategies 

that work in one area may not be effective in another due to cultural differences. Therefore, MSMEs 

need to adapt their marketing strategies by considering local cultural elements, such as language, 

symbols, and communication preferences. For example, using local language in marketing campaigns 

can increase emotional connection with consumers and strengthen brand loyalty. 

Local culture can be a source of inspiration for product innovation. By understanding local 

values and traditions, companies can develop products that not only meet the functional needs of 

consumers but also have emotional and symbolic value. For example, products that integrate local 

motifs or materials can be more acceptable to consumers and create a competitive advantage that is 

difficult for competitors from outside the region to imitate. 

Local culture also influences the perception and practice of business ethics. What is considered ethical 

in one culture may not be the same in another. Therefore, companies must be sensitive to local ethical 

norms and ensure that their business practices are in line with the expectations of the local community. 

This is important to maintain the reputation of MSMEs and avoid conflicts that can be detrimental to 

the business. 
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 One of the key roles of local culture in business is to influence consumer behavior. Consumers 

tend to prefer products and services that align with their cultural values and norms. For example, in 

some areas, products that emphasize sustainability and environmental friendliness may be preferred 

because they align with local values about environmental preservation. Understanding these preferences 

allows SMEs to adjust their marketing and product development strategies to be more relevant to the 

local market. 

By understanding and appreciating local culture, companies can improve the operational 

effectiveness of MSMEs and build sustainable competitive advantages. Local culture is not only a 

challenge to be overcome, but also an asset that can be utilized to create unique and authentic product 

and service value and innovation. 

Technology plays a very important role in supporting these conveniences and comforts, one of 

which is information technology. Information technology in the financial technology segment or 

Financial Technology in its development will have an impact on the behavior of financial technology 

users. The behavior of financial technology users tries to explain and find out about the number of 

people who use or do not use financial technology, the public's understanding of development patterns 

and the extent to which the use of financial technology is well known in terms of its features and 

benefits. So that more specifically the behavior of financial technology users is used in understanding 

issues and behaviors related to the behavior of financial technology users from each individual. 

For the financial sector, technological innovation is actually not a new phenomenon, because 

technology and finance have a long history of symbiosis. So financial technology is not a new 

development for the financial services industry. The amount of penetration of digital technology 

utilization in Indonesia is very large, even exceeding other countries combined, and has changed 

people's behavior in almost all aspects of life.(Siregar, 2016). 

Adaptation that must be considered by MSMEs carefully, related to financing through the use 

of the role of financial technology. On the other hand, financial technology or fintech offers 

opportunities to improve operational efficiency and access to a wider market. Innovation in the financial 

sector, namely Fintech, can support MSMEs easily and the efficiency of the financial sector. All 

businesses, including MSMEs, must employ in their business. Payment transactions change funds and 

other financial transactions, adapting to the situation in the financial sector. This has changed worldwide 

with the existence of the phenomenon of innovation in the financial services industry, known as 

financial technology(Naufal, 2018). 

Due to the increasingly developing technological innovation in the financial sector, the 

community, including MSMEs, must improve their knowledge by studying and understanding every 

service, product, and financial decision that they will implement. This aims to ensure that the benefits 

of financial access, including financial technology, can be felt optimally and not harm MSMEs. 

However, although these two factors have great potential, the interaction between local culture and 

financial technology in influencing MSME performance has not been widely studied, especially in the 

context of Jambi Province. 

The formulation of the problem in this study is how local culture and financial technology 

interact and influence the performance of MSMEs in Jambi Province. Given the importance of local 

context in determining the success of technology adoption, this study aims to reveal the dynamics of 

this interaction through a systematic literature review approach. 

The purpose of this study is to identify and analyze existing literature on the interaction between 

local culture and financial technology in the context of MSMEs in Jambi Province. By conducting a 

systematic review of the existing literature in this study, it is expected to provide a deeper understanding 

of how these two factors influence and contribute to MSME performance. 

The benefits of this research are theoretical and practical. Theoretically, this research will enrich 

the existing literature by identifying research gaps and offering new insights into the interaction between 

local culture and financial technology. Practically, the results of this research can be a reference for 
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policy makers and MSME actors in designing more effective strategies to optimize MSME performance 

in Jambi Province. Thus, this research not only contributes to the development of science, but also 

provides a real impact on improving the performance of the MSME sector. 

 

METHODS 

Systematic Literature Review(SLR) is an approach used to systematically and transparently 

identify, assess and synthesize research relevant to a particular topic. SLR aims to provide a 

comprehensive picture of what is known and identify gaps in the existing literature. The method 

involves a series of structured steps to ensure that the literature review process is conducted objectively 

and can be replicated.(Snyder, 2019). 

Steps in Systematic Literature Review (SLR) 

1. Formulating research questions: The first step in SLR is to formulate clear and specific research 

questions. These questions will guide the literature search and selection process. 

2. Development of inclusion and exclusion criteria: Inclusion and exclusion criteria are used to 

determine which literature will be included or excluded from the review. These criteria are 

based on factors such as year of publication, type of study, research methods, and relevance of 

the topic.(David Tranfield, David Denyer, 2003). 

3. Literature search: The search process is carried out using relevant academic databases, such as 

Scopus, Web of Science, or Google Scholar. Keywords that are relevant to the research topic 

are used to find relevant articles. 

4. Selection and quality assessment: Once the literature has been found, the next step is to select 

articles based on the inclusion and exclusion criteria that have been set. Quality assessment is 

carried out to ensure that only studies that meet good methodological standards are included in 

the review.(Boell & Cecez-Kecmanovic, 2010). 

5. Data synthesis and analysis: Data from selected studies are then synthesised and analysed to 

answer the research questions. Synthesis techniques can vary from descriptive analysis to meta-

analysis, depending on the type of data available. 

6. Reporting of findings from the SLR is prepared in the form of a report that includes a summary 

of findings, identification of research gaps, and recommendations for further research. 

SLR has several advantages, including the ability to provide a comprehensive, evidence-based 

understanding of a particular topic and identify areas for further research. However, this method also 

has challenges, such as the need for significant time and resources to conduct a thorough literature 

search and analysis.(Kitchenham & Brereton, 2013). 

Research questions in the context of Systematic Literature Review: Interaction Between Local 

Culture, Financial Technology and MSME Performance in Jambi Province, can be formulated to direct 

the focus of the literature review and ensure that the review process is carried out systematically and in 

a focused manner. 

 

 

DISCUSSION 

MSME Performance 

The MSME sector is expected to increase its role, namely by the government and other related 

parties having a clear reference on the factors that influence the performance of micro, small and 

medium enterprises (MSMEs) which are influenced by two factors, namely external factors and internal 
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factors. One important internal factor is managerial capability. Internal factors include aspects of human 

resources (owners, managers, and employees), financial aspects, technical aspects of production and 

marketing aspects. Management's ability to plan, organize, lead, and control business operations greatly 

influences MSME performance. Managers who have skills in strategic decision making and human 

resource management tend to increase productivity and operational efficiency.(Nguyen et al, 2023). In 

addition, product and process innovation are also crucial factors. MSMEs that are able to innovate tend 

to be more adaptive to market changes and can offer added value to customers.(Kraus, S., Filser et al, 

2022). While external factors consist of government policies, socio-cultural and economic aspects and 

the role of related institutions such as government, universities, and the private sector. On the external 

side, access to financing is one of the biggest challenges for MSMEs. Limited access to funding sources 

can hinder the ability of MSMEs to invest in product development, technology, and market 

expansion.(Beck et al, 2023). In addition, the regulatory environment and government policies also play 

an important role. Supportive policies, such as tax incentives, and training programs, can help MSMEs 

improve their competitiveness.(Tambunan, 2022). Another significant factor is access to the market. 

MSMEs need to have an effective marketing strategy to reach potential customers and increase sales. 

In the digital era, the use of information and communication technology, such as e-commerce and social 

media can help MSMEs expand their market reach.(Jones et al, 2023). 

  Many efforts and policies have been made by the government to support and back the 

development of MSMEs, including the National Economic Recovery (PEN) program, which is a 

program to provide incentive assistance and financing.(Limanseto, 2022), The National Movement for 

Proudly Made in Indonesia (GERNAS BBI) is a government effort to support local products by 

encouraging people to always use local products (love local products). People's Business Credit, 

Strengthening Alumni Entrepreneurs of the Pre-Employment Card Program through People's Business 

Credit Financing(Moegiarso, 2021), digitalization of MSME marketing by providing training space to 

MSME organizers in developing technological expertise that can help product marketing.(Toewoeh, 

2022), and the Job Creation Law is one of the government's long-term plans to support MSMEs to be 

able to compete and progress further.(Lisemanto, 2021). 

 

Local Culture 

Local culture refers to the values, norms, beliefs, and practices, which are unique to a particular 

community or region. In a business context, local culture plays a significant role in shaping consumer 

behavior, managerial practices, and business strategies. A deep understanding of local culture can 

provide MSMEs with a competitive advantage especially in terms of building strong relationships with 

customers and communities, and creating products and services that are in line with local preferences. 

One of the main roles of local culture in business is to influence consumer behavior. Consumers 

tend to prefer products and services that are in line with their cultural values and norms. For example, 

in some areas products that emphasize sustainability and environmental friendliness may be preferred 

because they are in line with local values about environmental preservation. Understanding these 

preferences allows SMEs to adjust their marketing and product development strategies to be more 

relevant to the local market.(Smith, 2023). 

In addition, local culture also influences managerial practices and decision-making in 

organizations. Cultural values can influence leadership styles, organizational structures, and ways of 

communicating in the workplace. For example, in cultures that emphasize hierarchy and authority, 

business decisions may be more centralized and formal. Conversely, in cultures that value 

egilatarianism, decision-making may be more participatory and inclusive.(Johnson et al, 2022). 

Local culture can also be a source of inspiration and innovation and product differentiation. By 

integrating local cultural elements into the design of products or services, SMEs can create unique and 
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authentic offerings. This not only increases the appeal of the product in the local market but can also 

open up export opportunities to international markets that are attracted to the uniqueness of the 

culture.(Lee et al, 2022). 

In the context of globalization, understanding and respecting local cultures is becoming 

increasingly important for MSMEs operating in multiple markets. Local cultures can serve as a guide 

to navigate the social and economic complexities of different regions, as well as build mutually 

beneficial relationships with various stakeholders.(Garcia et al, 2023). 

Local culture influences the way SMEs market their products and services. Marketing strategies 

that work in one area may not be effective in another due to cultural differences. Therefore, it is 

necessary to adjust their marketing strategies by considering local cultural elements such as language, 

symbols, and communication preferences. For example, using local language in marketing campaigns 

can increase emotional connection with consumers and strengthen brand loyalty. 

Local culture can be a source of inspiration for product innovation. By understanding local 

values and traditions, SMEs can develop products that not only meet the functional needs of consumers 

but also have emotional and symbolic value. For example, products that integrate local motifs and 

materials can be more accepted by consumers and create a competitive advantage that is difficult for 

competitors from outside the region to imitate. 

   Local culture also influences how MSMEs interact with various stakeholders including 

government, communities, and business partners. Understanding local norms and ethics can help 

MSMEs build positive and mutually beneficial relationships. In some cultures, building personal 

relationships before doing business is considered important and can influence the success of 

negotiations and business collaborations. 

  In the era of globalization, MSMEs often face challenges in balancing between local cultural 

adaptation and global standards. While globalization allows access to wider markets, MSMEs must be 

careful not to ignore local cultural elements that can affect their success in a particular market. By 

adopting a glocalization approach, namely thinking globally and acting locally, MSMEs can take 

advantage of globalization opportunities while remaining relevant locally.   

Local culture also influences business perceptions and practices. What is considered ethical in 

one culture may not be the same in another. Therefore, MSMEs must be sensitive to local ethical norms 

and ensure that their business practices are in line with local expectations. This is important to maintain 

the reputation of MSMEs and avoid conflicts that can be detrimental to business. 

By understanding and appreciating local culture, SMEs can improve their operational 

effectiveness and build sustainable competitive advantage. Local culture is not only a challenge to be 

overcome, but also an asset that can be used to create value and innovation. 

    

Financial Technology 

Financial technology, or fintech, refers to the use of technology to provide more efficient, 

inclusive and innovative financial services. Financial technology encompasses a range of services such 

as digital payments, online lending, investment, insurance and personal financial management. By 

leveraging technologies such as blockchain, artificial intelligence and data analytics, financial 

technology has revolutionized the way individuals and businesses access and manage financial 

services.(Gai et al., 2018). 

The development of financial technology has been accelerated by the increasing adoption of 

digital technologies and changing consumer behavior that demands faster and more accessible services. 
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In addition, more supportive regulations and increased investment in the sector have driven the growth 

of financial technology in various countries. Financial technology is not only changing the landscape 

of the financial industry, but also opening up new opportunities for innovation and financial inclusion, 

especially in emerging markets.(Zavolokina, 2016). 

Financial technology has a significant impact on Micro, Small and Medium Enterprises 

(MSMEs), especially in terms of access to financing and operational efficiency. One of the main 

challenges faced by MSMEs is limited access to traditional banking services, such as loans. Financial 

technology offers an alternative solution by providing a peer-to-peer (P2P) lending platform that allows 

MSMEs to obtain financing more easily and quickly.(Mills et al, 2014). 

In addition, financial technology helps MSMEs manage their finances more effectively through 

application-based financial management tools. With digital payment services, MSMEs can expand their 

market reach and improve customer experience. Technology also allows MSMEs to collect and analyze 

customer data, which can be used to develop more targeted marketing strategies.(Haddad et al, 2019). 

However, the adoption of financial technology also presents challenges for MSMEs, such as 

the need for digital literacy and data security. Therefore, it is important for MSMEs to increase their 

capacity to utilize this technology optimally. With the right support, financial technology has the 

potential to increase the competitiveness and sustainability of MSMEs in an increasingly competitive 

global market. 

 

Interaction of Local Culture and Financial Technology 

The interaction between local culture and financial technology is an increasingly relevant 

phenomenon in the context of globalization and digitalization. Local culture, consisting of values, 

norms, and social practices, can influence the way financial technology is adopted and used by society. 

Conversely, financial technology can also influence and change certain aspects of local culture, 

especially in terms of economic and social practices.(Li, F., & Zhang, 2023). Local culture can influence 

the rate of adoption of financial technology in different regions. In societies with high trust in traditional 

systems and interpersonal relationships, adoption of financial technology may be slower. This is due to 

the preference for direct transactions and greater trust in traditional institutions. In addition, cultural 

values that emphasize security and privacy can influence people's attitudes towards the use of digital 

technology in financial transactions.(Kim, J., & Park, 2022). 

Financial technology can also accelerate social change by introducing new, more efficient and 

transparent business practices. This can encourage society to be more open to innovation and change, 

and to adopt new values that are in line with technological developments. However, it is important to 

ensure that the adoption of this technology still respects and maintains the positive elements and local 

culture.(Lee, H., Kim, S., & Park, 2022). 

 

Local Culture and MSMEs 

Local culture has a significant influence on entrepreneurial behavior. Hofstede (2011) explains that 

cultural dimensions such as individualism vs. collectivism, power distance, and time orientation can 

influence the way MSMEs make decisions. In Indonesia, collective culture and religiosity are often 

determinants of MSME business strategies (Setiawan & Wulandari, 2020). In communities that uphold 

family values and mutual cooperation, MSME actors tend to avoid risks and choose a conservative 

business approach. A study by Wibowo and Surya (2018) shows that local culture influences the way 

MSME actors build relationships, manage finances, and innovate. MSMEs in societies with innovative 

and open cultures adopt new technologies more quickly than more traditional communities. 

 

Financial Technology and MSMEs 
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Financial technology (fintech) offers a solution to the limited access of MSMEs to conventional 

financing. Fintech facilitates capital loans, digital payments, cash management, and financial reporting 

(Arner et al., 2015). In Indonesia, the presence of fintech peer-to-peer lending, digital wallets, and 

crowdfunding platforms has paved the way for MSMEs that were previously unbankable (OJK, 2022). 

However, the adoption of fintech by MSMEs still faces challenges, especially those related to digital 

literacy and trust in technology systems. A study by Nasution et al. (2021) states that MSMEs with low 

technological understanding tend to be reluctant to adopt fintech because it is considered complicated 

or risky. 

 

Interaction of Local Culture and Financial Technology 

The interaction between local culture and financial technology is an important aspect in this study. A 

culture that is adaptive and open to change can accelerate technology penetration. Conversely, a culture 

that emphasizes traditional values and caution can be a barrier to fintech adoption.Research by Santosa 

and Mulyani (2022) shows that MSMEs in areas with strong local cultures such as Bali or Yogyakarta 

require a contextual educational approach so that fintech adoption can be accepted. For example, the 

use of local languages and a community approach have proven effective in educating MSME actors 

about the benefits of financial technology. 

 

Integrated Influence on MSME Performance 

MSME performance is influenced by many factors, but the interaction between local culture and 

financial technology is a decisive combination in the digital era. When financial technology is used 

appropriately and in accordance with local cultural values, the results can be significant in increasing 

operational efficiency, market reach, and profitability (Putra & Wijaya, 2021). A quantitative study by 

Lestari et al. (2020) found that the use of fintech significantly improved MSME performance, but this 

effect was moderated by local cultural readiness for innovation. MSMEs that were able to bridge 

traditional values with technological innovation showed the highest performance in terms of revenue, 

market expansion, and efficiency. 

 

Integrative Strategy 

Some strategies recommended in the literature to synergize the three aspects include: Culture-based 

education: Fintech usage training with a local approach (Sari & Hidayat, 2020). Collaboration with 

traditional leaders: Community leaders can be agents of change in introducing new technologies. 

Contextual digital inclusion: Fintech application design that takes into account local languages and 

interface simplicity. Government policies that support locality: Regulations need to encourage a digital 

ecosystem that is sensitive to local values (KemenkopUKM, 2023). 

 

Limitations and Further Research Agenda 

Current literature is still limited to descriptive or regional studies. Future research is suggested to 

develop quantitative models that can test the moderating and mediating relationships between local 

culture, fintech, and MSME performance. In addition, longitudinal studies will help see changes in the 

long term. 

 

CONCLUSION 
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The interaction between local culture, financial technology, and MSME performance is a complex and 

interrelated ecosystem. Local culture can strengthen or hinder fintech adoption, and ultimately affect 

MSME performance. Therefore, an integrative approach that is sensitive to the local context is key to 

encouraging sustainable MSME growth in the digital era. This study shows that the interaction between 

local culture, financial technology, and MSME performance is dynamic and complex. Local culture 

acts as a filter in fintech adoption, while financial technology can accelerate the transformation and 

improvement of MSME performance if it is aligned with local values. Future research agendas need to 

develop conceptual models based on cultural and innovation theories, as well as longitudinal studies to 

monitor changes in MSME behavior along with technological and social changes. 

REFERENCE 

Aprillia, A. R., Cahyono, D., & Nastiti, A. S. (2021). Systematic Literature Review (SLR): 

Keberhasilan dan Kegagalan Kinerja Badan Usaha Milik Desa (BUMDES). Jurnal Akuntansi 

Terapan Dan Bisnis, 1(1), 35–44. https://doi.org/10.25047/asersi.v1i1.2681 

Arner, D. W., Barberis, J., & Buckley, R. P. (2015). The Evolution of Fintech: A New Post-Crisis 

Paradigm? Georgetown Journal of International Law, 47(4), 1271–1319. 

Aslan, A., Sihaloho, N. T. P., Nugraha, I. H., Karyanto, B., & Zakaria, Z. (2020). Paradigma Baru 

Tradisi â€œAntar Ajungâ€•  Pada Masyarakat Paloh, Kabupaten Sambas. IBDA` : Jurnal 
Kajian Islam Dan Budaya, 18(1), 87–103. https://doi.org/10.24090/ibda.v18i1.3354 

aslan, Agus Setiawan, H. (2019). Peran Pendidikan Dalam Merubah Karakter Masyarakat Dampak 

Akulturasi Budaya Di Temajuk. Fenomena, 11(1), 1–10. 

https://doi.org/10.21093/fj.v11i1.1403 

ASLAN. (2019). Pergeseran Nilai Di Mastarakat Perbatasan (Studi tentang Pendidikan dan Perubahan 

Sosial di Desa Temajuk Kalimantan Barat). 

Asmin, F. (2018). Budaya dan Pembangunan Ekonomi: Sebuah Kajian terhadap Artikel Chavoshbashi 

dan Kawan-Kawan. Jurnal Studi Komunikasi (Indonesian Journal of Communications Studies), 

2(2). https://doi.org/10.25139/jsk.v2i2.516 

Beck, T., Demirgüç-Kunt, A., Singer, D. (2023). Financing small and medium enterprises: The role of 

government support. Journal of Financial Stability. 

Boell, S. K., & Cecez-Kecmanovic, D. (2010). Literature reviews and the hermeneutic circle. Australian 

Academic and Research Libraries, 41(2), 129–144. 

https://doi.org/10.1080/00048623.2010.10721450 

David Tranfield, David Denyer, P. S. (2003). Towards a Methodology for Developing Evidence-

Informed Management Knowledge by Means of Systematic Review. British Journal of 

Management, 14(3), 207–222. https://doi.org/10.1111/1467-8551.00375 

Gai, K., Qiu, M., & Sun, X. (2018). A survey on FinTech. Journal of Network and Computer 

Applications, 103, 262–273. https://doi.org/10.1016/j.jnca.2017.10.011 

Garcia, M., & Chen, Y. (2023). Navigating globalization: The role of local culture in international 

business. Journal of International Business Studies. 

Greenberg, J. (2010). Behavior in Organizations. In Pearson (10th Editi). Pearson Education Limited. 

Gupta, V., Batra, S. (2022). Performance measurement in SMEs: A review of research themes and an 

agenda for future research. JInternational Journal of Productivity and Performance 

Management. 

Haddad, C., & Hornuf, L. (2019). The emergence of the global fintech market: economic and 

technological determinants. Small Business Economics, 53(1), 81–105. 

https://doi.org/10.1007/s11187-018-9991-x 

Hofstede, G. (2011). Dimensionalizing Cultures: The Hofstede Model in Context. Online Readings in 

Psychology and Culture, 2(1). 

Johnson, R., Wang, L. (2022). Leadership styles and cultural values: A comparative analysis. 

International Journal of Management Studies. 

Jones, P., Simmons, G., & Packham, G. (2023). Digital marketing strategies for SMEs: A systematic 

review. Journal of Marketing Management. 

Kamukama, N., Kyomuhangi, D. S., Akisimire, R., & Orobia, L. A. (2017). Competitive advantage: 

Mediator of managerial competence and financial performance of commercial banks in 



  
International Journal of Human Behavior Management    Vol.4  No.2,  2025 

 
 

 

 

.                        175 

 

 

Uganda. African Journal of Economic and Management Studies, 8(2), 221–234. 

https://doi.org/10.1108/AJEMS-10-2016-0142 

Kementerian Koperasi dan UKM. (2023). Data UMKM Indonesia Tahun 2023. Jakarta: 

KemenkopUKM. 

Kim, J., & Park, S. (2022). The role of cultural values in the adoption of fintech services: Evidence 

from cross-cultural analysis. Journal of Financial Services Marketing. 

Kitchenham, B., & Brereton, P. (2013). A systematic review of systematic review process research in 

software engineering. Information and Software Technology, 55(12), 2049–2075. 

https://doi.org/10.1016/j.infsof.2013.07.010 

Kraus, S., Filser, M., Kailer, N. (2022). Innovativeness and business growth in SMEs: The mediating 

role of strategic orientation. Journal of Business Research. 

Lee, H., Kim, S., & Park, J. (2022). Innovation through cultural integration: Case studies in product 

design. Journal of Product Innovation Management. 

Lestari, R., Sari, M. P., & Nugroho, S. (2020). Financial Technology and MSMEs Performance: 

Moderating Role of Local Culture. Jurnal Manajemen dan Bisnis Indonesia, 6(2), 112–125. 

Li, F., & Zhang, L. (2023). Cultural influences on technology adoption: A case study of mobile payment 

in China. Technological Forecasting and Social Change. 

Limanseto, H. (2022). Perkembangan UMKM sebagai Critical Engine Perekonomian Nasional Terus 

Mendapatkan Dukungan Pemerintah. 

https://www.ekon.go.id/publikasi/detail/4593/perkembangan-umkm-sebagai-critical-engine-

perekonomian-nasional-terus-mendapatkan-dukungan-pemerintah 

Lisemanto, H. (2021). UMKM Menjadi Pilar Penting dalam Perekonomian Indonesia. 

https://ekon.go.id/publikasi/detail/2969/umkm-menjadi-pilar-penting-dalam-perekonomian-

indonesia 

Mazzarol, T., Reboud, S., & Soutar, G. N. (2023). Strategic planning in small firms: A strategic 

management approach. Journal of Small Business Management. 

Mills, K., & McCarthy, B. (2014). The State of Small Business Lending: Credit Access During the 

Recovery and How Technology May Change the Game. SSRN Electronic Journal. 

https://doi.org/10.2139/ssrn.2470523 

Moegiarso, S. (2021). Dorong Pemberdayaan Wirausaha, Airlangga Siapkan KUR Untuk Alumni Kartu 

Prakerja. https://www.ekon.go.id/publikasi/detail/2802/dorong-pemberdayaan-wirausaha-

airlangga-siapkan-kur-untuk-alumni-kartu-prakerja 

Nasution, M. I., Hanum, A. F., & Prasetyo, T. (2021). Financial Literacy and Fintech Adoption in 

Indonesian MSMEs. Journal of Economics and Business, 19(3), 44–58. 

Naufal, H. A. (2018). Teknologi Finansial : Dari Keuangan Inklusif Menuju Pembangunan Inklusif 

melalui Skema Peer to Peer (P2P) Lending bagi Usaha Mikro, Kecil, dan Menegah (UMKM). 

Essay Booklet: The Transformative Power of Fintech, 46–56. 

Nguyen, T. T., Mort, G. S. (2023). Managerial capabilities and small business performance: A resource-

based perspective. Journal of Small Business Management. 

Otoritas Jasa Keuangan (OJK). (2022). Statistik Fintech Lending. Jakarta: OJK. 

Putra, I. G. N. A., & Wijaya, N. P. (2021). Financial Technology as a Driver of MSME Growth in Rural 

Bali. Jurnal Ekonomi dan Bisnis, 15(4), 32–47. 

Santana, I. P. A., Bagus, I. D. A., & Artika, E. K. A. (2024). Budaya menyama braya dalam 

meningkatkan kinerja umkm keluarga warga bali di kota mataram. Jurnal Ganec Swara, 18(4), 

2158–2166. https://doi.org/10.35327/gara.v18i4.1171 

Santosa, B., & Mulyani, N. (2022). Cultural Barriers in Digital Finance Transformation for Traditional 

MSMEs. International Journal of Business and Society, 23(2), 76–90. 

Sari, N. M., & Hidayat, D. (2020). Designing Local Culture-Based Financial Education for MSMEs. 

Journal of Small Business Development, 8(1), 21–34. 

Setiawan, H., & Wulandari, T. (2020). Cultural Values and Business Strategy of Indonesian MSMEs. 

International Journal of Entrepreneurship and Small Business, 39(1/2), 91–106. 



 

Interaction Between Local Culture, Financial Technology, and MSME Performance… 

 

              176 

 

Siregar, A. E. (2016). Financial Technology Tren Bisnis Keuangan ke Depan. Infobanknews, 1. 

https://infobanknews.com/financial-technology-tren-bisnis-keuangan-ke-depan/ 

Smith, J. (2023). Cultural influences on consumer behavior: A cross-cultural study. Journal of 

Consumer Research. 

Snyder, H. (2019). Literature review as a research methodology: An overview and guidelines. Journal 

of Business Research, 104(July), 333–339. https://doi.org/10.1016/j.jbusres.2019.07.039 

Tambunan, T. (2022). The impact of government policies on SME development in emerging markets. 

International Journal of Entrepreneurial Behavior & Research. 

Toewoeh, T. A. M. R. (2022). Resiliensi UMKM Go Online jadi Model Transformasi Digital untuk 

G20. https://aptika.kominfo.go.id/2022/11/resiliensi-umkm-go-online-jadi-model-

transformasi-digital-untuk-g20/ 

Triandini, E., Jayanatha, S., Indrawan, A., Werla Putra, G., & Iswara, B. (2019). Metode Systematic 

Literature Review untuk Identifikasi Platform dan Metode Pengembangan Sistem Informasi di 

Indonesia. Indonesian Journal of Information Systems, 1(2), 63. 

https://doi.org/10.24002/ijis.v1i2.1916 

Wibowo, A., & Surya, M. (2018). Local Wisdom and Entrepreneurial Orientation of Micro Enterprises. 

Jurnal Ilmu Manajemen, 6(3), 189–198. 

Zavolokina, L. (2016). FinTech - What’s in a name? In 2016 International Conference on Information 
Systems, ICIS 2016. 

https://www.scopus.com/inward/record.uri?partnerID=HzOxMe3b&scp=85011313931&origi

n=inward 

 

 

 


