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Abstract 
The existence of social demands and ideal images that must be maintained on their 
main Instagram accounts limits students' interactions. To express their more honest 
personal sides, many students choose to create second Instagram accounts as a space 
for freer and more authentic expression. This study aims to understand how PAI UIN 
Palangka Raya students use their second Instagram accounts as a means of self-
expression and personal spirituality. Using a mixed method with a Sequential 
Explanatory design, data were collected through questionnaires (Google Form) and in-
depth interviews, then analyzed using SPSS 27. The research findings show that the 
use of Instagram second accounts and the level of self-expression of PAI students are in 
the moderate category, with an average of 36.75 and 35.50, respectively. Regression 
analysis shows a positive and significant effect of the second account on self-expression 
(B = 0.585; p = 0.000), meaning that the more active students in using their second 
account, the higher their self-expression on social media. Behind this data, it turns out 
that Instagram is not only a means of social communication, but also a space for 
reflection in line with urban Sufism values to integrate modern life with spiritual 
practices. Students post spiritual reflections, prayers, and feelings that cannot be 
displayed on their main accounts. These findings have implications for educational 
institutions, particularly Islamic Education Study Programs, to take advantage of this 
phenomenon as an opportunity to encourage students to express religious and 
humanitarian values creatively on social media, while maintaining academic ethics and 
norms. 
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A. Introduction 

The development of communication and information technology in the digital 
age has revolutionized the way humans interact, express themselves, and form 
identities (Sawari et al., 2022; Anwar et al., 2024; Ulfah & Surawan, 2024). Social media, 
as the main product of this transformation, has become part of the lives of the younger 
generation (Rogers, 2021; Raynauld & Lalancette, 2023). Among the various popular 

https://doi.org/10.32332/akademika.v30i2.11193


236 
Akademika: Jurnal Pemikiran Islam 

  Vol. 30, No. 2 July - December 2025 
   

platforms, Instagram plays a role not only as a medium for sharing visual content but 
also as a means of self-image formation and social validation (Goyal et al., 2024). 
However, not all aspects of one’s personality can be openly displayed on their main 
account. Students, especially those with a religious background such as Islamic 
Education students, often face moral values and social expectations that limit their 
freedom of expression (Bilqis et al., 2024). In this context, the multiple account feature 
on Instagram is used to create a second account as an alternative space that is more 
private, secure, and free from social scrutiny (Goyal et al., 2024; Ng & Ray, 2025). 

The phenomenon of second Instagram accounts can be understood as part of 
urban Sufism, which is a way of maintaining spiritual depth amid the rapid flow of 
digital technology. The term urban Sufism refers to the adaptation of Sufi values and 
practices in the context of modern society, where Sufi spirituality must be maintained 
amid the obstacles of urban life (Hidayatulloh et al., 2025; Zarrabi-Zadeh, 2024). Those 
who live in cities face many dynamics and demands (Dickson, 2022). A Second account 
Instagram becomes a means of modern contemplation where individuals can express 
their anxieties, gratitude, and search for meaning in life through spiritual writings, 
images, and videos. This shows that Sufi practices are now integrated into digital life 
without losing their depth of meaning. 

Along with various changes taking place, modern society is increasingly 
fascinated by lifestyles that appear dazzling, but do not necessarily provide inner 
depth (Arroisi et al., 2021; Wang et al., 2024). Islamic education students use second 
accounts to express a more honest and authentic side of themselves, including inner 
experiences that are difficult to express in public spaces. Especially for women, 
secondary accounts become a safe space to channel emotions and spiritual reflections 
without social pressure (Hamdanah et al., 2024). Through this second account, 
individuals are more free to express their personal side, including anxieties, interests, 
narratives of daily life, and even spiritual expressions that are considered too private to 
be published on their main account (Syaefulloh, 2023; Maulidya et al., 2024). In this 
context, the second account functions as a digital contemplative space that provides a 
place for the search for meaning and the strengthening of spiritual identity amid the 
hustle and bustle of the virtual world. 

Interestingly, some second account users come from environments with strong 
Islamic spirituality, including urban Sufi communities. Islamic Education has long 
played a fundamental role in fostering the spiritual, cultural, and moral development 
of Muslim communities (Taufikin et al., 2025). Interestingly, some second account 
users come from environments with strong Islamic spirituality, including urban Sufi 
communities. In the context of digital society, the practices of dhikr, muhasabah, and 
self-reflection are now also expressed in online spaces. Second accounts serve as a 
flexible Sufi medium for channeling gratitude, anxiety, and spiritual reflection through 
content with a spiritual nuance. This reflects urban Sufism that is individualistic, 
contextual, and adaptive to the times, where spiritual practices are no longer confined 
to physical spaces but manifest as “digital dhikr” in the virtual world. 

Previous studies have discussed second accounts in psychological and social 
contexts, such as their relationship with self-esteem, anonymity, and the need for 
privacy (Sutrisnawati et al., 2024; Paramesti & Nurdiarti, 2022). However, studies on 
second accounts as a medium for spiritual expression among students, especially those 
with an Islamic background, are still rare. This study aims to fill this gap by 
highlighting the dynamics of second account usage among Islamic Education students 
at UIN Palangka Raya, a group that lives in a religious academic environment and has 
an affinity for Islamic spiritual values. By examining this phenomenon, this study aims 
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to enrich the study of digital media, self-expression, and spirituality among young 
Muslims.  

In addition, this study also offers new insights into how Sufi values can be 
actualized in a modern way through social media platforms, as part of the 
development of urban Sufism in the technological era (Hidayatulloh et al., 2025; 
Zarrabi-Zadeh, 2024). The uniqueness of this study lies in its focus on Islamic 
Education students in a religious academic environment, which allows researchers to 
see the interaction between digital identity, self-expression, and contemporary 
spirituality in greater depth. This research is also important because it not only 
enriches the study of digital media and self-expression among the younger generation, 
but also provides new insights into Sufi practices that have emerged in the modern 
digital space as “digital dhikr,” while showing how students balance social demands 
and personal spiritual development.  

Thus, this study offers significant academic contributions and practical relevance 
for the development of urban Sufism studies, social media, and digital spirituality. 
These findings are expected to serve as an important reference for researchers, 
educators, and media practitioners in understanding the relationship between 
technology, identity, and spiritual expression among young Muslims 

 
B. Methods 

This study used a mixed method approach with a sequential explanatory design 
(Akla, 2021; Nasution et al., 2024). In the quantitative stage, data on second accounts 
Instagram and self-expression were explored (Sugiyono, 2020). The sample in this 
study consisted of 108 PAI students from the 2022, 2023, and 2024 cohorts who had 
second accounts Instagram. 

Before distributing the main questionnaire, a pilot test was conducted on a small 
group of respondents with characteristics similar to the target research population to 
assess the validity of the instrument. The results of the validity test, as shown in Table 
1, indicated that all statement items for both research variables—Second Account 
Instagram (X1.1 to X1.15) and Self-Expression (Y1 to Y14)—have calculated r-values 
greater than the table r-value of 0.197. This finding demonstrates that all items are 
valid and can be used for further data collection in the main study. 

Reliability testing was carried out to assess the internal consistency of the 
research instrument using Cronbach’s Alpha coefficient. The analysis, conducted with 
SPSS version 27, produced a Cronbach’s Alpha value of 0.748 for 15 items, as shown in 
the Reliability Statistics table. Since the obtained value exceeds the commonly accepted 
minimum threshold of 0.70, it indicates that the instrument has a high level of 
reliability and is consistent for measuring the intended variables. 

This value indicates that the instrument used has met the requirements for good 
reliability, making it suitable for use in collecting primary research data. The primary 
data was then analyzed using descriptive statistics with the help of SPSS version 27 to 
see the general trends in the pattern of using second accounts as a medium for self-
expression and spirituality. 

Next, qualitative data collection was conducted using a phenomenological 
approach (Samad & Adi, 2025). Qualitative data collection was carried out using three 
techniques: participatory observation, in-depth interviews, and documentation of 
digital content from informants' accounts. Data validity was maintained through 
triangulation of techniques and sources, as well as member checks to ensure the 
researcher's interpretation was consistent with the informants' experiences. Data 
analysis was carried out through the stages of data reduction, data presentation, and 
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thematic conclusion drawing. This approach provides a comprehensive picture of how 
Muslim students in urban environments interpret spirituality through social media, as 
well as how second Instagram accounts function as reflective spaces that represent 
contextual and personal urban Sufism practices. 

 

C. Findings and Discussion 

1. Findings 

The Level of Use of Second Instagram Accounts as a Form of Self-Expression 
Using a second account Instagram is a way for someone to show their true self 

more confidently on Instagram (Nabiilah & Jayanti, 2024). Based on the results of a 
descriptive analysis of 108 respondents, the following data was obtained: 

Based on the results of descriptive statistical analysis processed using SPSS 27, it 
can be seen that the Second Account Instagram variable, with 103 respondents, has a 
minimum score of 16.00 and a maximum score of 49.00, with a mean value of 36.75 and 
a standard deviation of 5.44. Meanwhile, the Self-Expression variable shows a 
minimum score of 20.00 and a maximum score of 44.00, with an average value of 35.50 
and a standard deviation of 4.48. These results indicate that respondents generally 
have relatively high levels of both Second Account Instagram use and self-expression, 
with moderate variability among responses. 

Based on the results of the descriptive test above, the distribution of data 
obtained by the researcher can be described as follows: 
a. Second Instagram Account: from this data, it can be described that the minimum 

value is 16 while the maximum value is 49, the average value of the second 
Instagram account is 36.7476, which is in the moderate category, and the 
standard deviation of the second Instagram account data is 5.44080.  

b. Self-Expression: From the data, it can be described that the minimum value is 20, 
while the maximum value is 44. The average value of self-expression is 35.4951, 
which falls into the moderate category, and the standard deviation of the self-
expression data is 4.48062. 
The results of the linear regression analysis, as presented in the table, show that 

the Second Account Instagram variable has a significant positive effect on Self-
Expression. The unstandardized coefficient (B) value of 0.585 indicates that each unit 
increase in Second Account Instagram usage leads to a 0.585 increase in Self-
Expression. The standardized coefficient (Beta) value of 0.711 further demonstrates a 
strong relationship between the two variables. With a t-value of 10.149 and a 
significance level of 0.000 (p < 0.05), the effect is statistically significant. Therefore, it 
can be concluded that Second Account Instagram usage has a substantial and positive 
impact on Self-Expression. 

The regression analysis results show that the use of a second Instagram account 
has a positive and significant effect on the self-expression of Islamic Education 
students at UIN Palangka Raya, with a regression coefficient value of 0.585 and a 
significance value of 0.000 (p < 0.05). This indicates that the more actively students use 
their second accounts to share personal, reflective, and authentic content, the higher 
their level of self-expression on social media. 

This finding is significant when linked to the religious background of students, 
where moral values, ethics, and social expectations of religious campuses form certain 
boundaries in managing public self-image. In interviews and observations, several 
students mentioned that their second Instagram accounts provided them with a safe 
and personal space to express their thoughts, activities, and spirituality that they could 
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not openly share on their main accounts. Some of them even developed these accounts 
into professional or thematic accounts, containing motivational quotes, self-reflections, 
and religious content such as digital dzikir, spiritual poetry, and excerpts from verses or 
prayers. A change in a person's way of thinking will affect how they understand and 
practice their religion (Ahida, 2020). his practice shows a tendency that is in line with 
the characteristics of urban Sufism, which is a form of Sufism that is practiced flexibly 
and personally by individuals in urban-modern environments (Supriyanto et al., 2022). 

 
Second Instagram Account as a Platform for Self-Expression and Digital Spiritual 
Space 

Spirituality is a form of belief and awareness of the relationship between humans 
and God as the creator (Rohman, 2022),  as well as a profound experience that is 
universal in nature and drives religious fervor (Muhammad et al., 2022). Spirituality 
helps individuals understand the meaning of life and form beliefs that give value to the 
reality of life (Mubasirun & Sa’adi, 2021). Self-expression through Instagram allows a 
person to experiment with identity and explore various aspects of personality in a safe 
and supportive environment (Nurhayati, 2023). By using Instagram, individuals can 
express their identity, feelings, and emotions in a safe environment (Jukasni & Rorong, 
2023; Natasyah et al., 2024). Second account Instagram are often used for more 
personal purposes (Paramesti & Nurdiarti, 2022). Some students use second Instagram 
accounts to share experiences. 

Qualitative data shows that the main motivation for using a second Instagram 
account for both informants was the need for a safe space to express their personal 
identities. As AY revealed: " The purpose of creating a second Instagram account is to 
express myself, such as sharing hijab tutorial content and sharing daily activities."(Intreview, 
2025). 

Meanwhile, CN stated that the second account was created as a private space: 
“The main purpose of creating this account is to have a private space to share stories and 
religious videos without worrying about others' judgments”. (Intreview, 2025). 

 Both informants felt more natural and confident because their followers were 
selected individuals. This practice facilitates a form of “digital dhikr” through captions, 
visuals, or short videos with spiritual and introspective themes. This more personal 
process is related to spiritual learning, while also involving the strengthening of self-
discipline and the awakening of the heart, which is one of the main goals of Sufism 
(Nasser, 2022). The results of the study by Rohmatulloh et al., (2023) show that digital 
da'wah media, including images, videos, memes, animations, and podcasts, are 
becoming increasingly dominant among the online community. Thus, the second 
Instagram account functions not only as a space for social expression but also as a 
space for digital reflection that is in line with Sufi values such as sincerity and the 
search for inner meaning. The posts on the subject's second Instagram account are as 
follows: 

Users create their first account as their main profile to represent themselves and 
display unstructured photos and videos, in contrast to their first account, which is 
more organized (Burhanuddin et al., 2024; Idaman & Kencana, 2021). The content on 
the second account appears more spontaneous and expressive, with photos that are not 
very focused, and some even feature portraits of people who are the subject of 
conversation (Iksandy, 2022).  

Qualitative data shows that both feel that a second Instagram account helps them 
be more natural and authentic. AY states: "I feel more comfortable and free because I can 
express myself honestly without worrying about being judged, thanks to the followers I have 
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chosen myself.” (Intreview, 2025). 
CN then emphasized with her statement: “I feel more confident sharing my personal 

reflections on the secondary account compared to the main account.”(Intreview, 2025). 
The students interviewed showed a tendency to use their second Instagram 

account as a means of personal spirituality amid urban and academic life. This 
phenomenon reflects the characteristics of urban Sufi communities, where spiritual 
expression is not always carried out in formal spaces such as zikir assemblies or halaqah, 
but rather extends to digital spaces that are more fluid, flexible, and personal. The 
findings of Athoillah et al., (2023) show that the development of information and 
communication technology has been widely utilized in various aspects of human life, 
including in the religious sphere. This is in line with Umami, (2020) research, which 
shows that positive social interactions can also foster religious understanding among 
students who tend to be closed-minded and textual, giving rise to a feeling that they 
are the group that best understands God's teachings. Second accounts allow students 
to remain connected to Sufi values such as self-awareness (muhasabah), spiritual 
honesty, and the search for gnosis—without having to submit to the public 
expectations attached to their main accounts. Thus, the second account becomes a 
medium for self-actualization that is not only social or psychological in nature, but also 
spiritually valuable within the framework of Sufism that adapts to the challenges of the 
digital age.  

 

2. Discussion 

The Level of Use of Second Instagram Accounts as a Form of Self-Expression 
The use of a second Instagram account is a response to social pressure on the 

main account to maintain a perfect image. A second Instagram account provides a free 
and authentic space for individuals to express themselves without social constraints 
(Nahari et al., 2022). This activity reflects a form of healthy self-control, strengthens 
self-confidence, and provides inner satisfaction (Kokkoris, 2024). Freedom of 
expression in the digital space includes the ability to speak, write, act, and convey 
beliefs without fear, as long as it does not harm others (Minhas, 2021). This 
phenomenon shows that self-expression has become an important value in digital 
society, where social media is used not only as a means of communication but also as 
an existential space to show who we really are (My et al., 2023). 

According to Kramer, (2021), the term “expression” reflects a broad range of 
emotional and psychological activities that transcend legal or political boundaries. Self-
expression includes the ability to convey feelings, views, and personal values through 
various media such as writing, images, and social media posts (Kim et al., 2020; Howie, 
2023). In the context of Islamic Education students, self-expression not only reflects 
personal character, but also becomes a form of response to the social and religious 
values that shape their environment. These students not only strive to display their 
academic and religious sides in their formal lives, but also have a need to articulate 
more honest, reflective, and sometimes spiritual inner experiences.  

Therefore, the use of a second account Instagram is not merely a digital escape, 
but a strategic medium that provides a safe, comfortable, and flexible space to express 
their innermost selves. This finding is in line with the results of research by Ardiesty et 
al., (2022) which shows that students see second accounts as a safe space to express 
themselves more openly, as well as the results of research by Thohirah et al., (2025) 
which confirms that second accounts provide opportunities for adolescents to show 
their true selves more authentically, regardless of the social pressures that exist on their 
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main accounts. Furthermore, in a deeper theoretical framework, this phenomenon is in 
line with the practice of urban Sufism. Urban Sufism is a form of Sufism that is 
practiced contextually in the midst of modern and urban life, where spiritual values 
such as sincerity, humility, asceticism, and self-reflection are no longer expressed solely 
through formal gatherings or orders, but through reflective and authentic daily 
activities, including digital practices. 

Theoretically, this phenomenon can be explained through the concept of self-
presentation, whereby a second account functions as a “backstage” where individuals 
can reveal their true personalities away from the social pressures of their main 
“frontstage” account. Thus, a second account becomes an important medium for 
maintaining self-integrity between social needs and emotional honesty (Goffman, 
1956,p. 69). In this context, the second Instagram account functions as a digital 
contemplative space for PAI students to express their spirituality in a personal and 
profound way. They share religious quotes, self-reflections, and even personal prayers 
that are rarely posted on their main accounts due to their overly personal nature. This 
space becomes a form of modern seclusion where they can be alone spiritually with 
full control over their privacy and audience. The interview results show that students 
feel more free, honest, and comfortable revealing their inner selves without the burden 
of image or social judgment. This attitude reflects the spirit of urban Sufism, namely 
the search for spiritual authenticity in the midst of modern life. Thus, second accounts 
are not only a medium for social expression, but also a medium for digital spirituality 
that represents the transformation of modern Sufism in the form of a “personal order” 
in cyberspace. 

 
Second Account Instagram as a Platform for Self-Expression and Digital Spiritual 
Space 

One of the prominent phenomena in today's social media is the emergence of 
second Instagram accounts that are more private and personal as a platform for self-
expression, where users can show their authentic side without the pressure of the 
social image attached to their main account (Sokowati & Manda, 2022; Widodo et al., 
2024). The openness of the younger generation to various information on social media, 
including through second accounts, places them in a strategic position in building 
interfaith understanding and creating spiritual peace in the digital space (Taufik, 2020). 
In this context, an important aspect to consider is social identity, which plays a role in 
shaping how individuals present themselves, interact, and negotiate spiritual values in 
the virtual world (Syafi’i & Yusuf, 2021). 

Second accounts generally have characteristics such as a more limited audience, 
fewer followers, and a more anonymous user identity (Nabila et al., 2024). Users utilize 
them for various purposes, such as posting more free and spontaneous content in the 
form of daily stories, casual photos, and personal stories (Saidah & Trianutami, 2022; 
Dayanti & Yulianita, 2024). This becomes a means of channeling honest expression and 
improving psychological well-being (Ariyadi et al., 2025). Second accounts are usually 
only followed by close friends or selected people, so users feel safe sharing personal 
things without fear of misuse (Azizah et al., 2024; Nugraha et al., 2023). This privacy is 
also closely related to the need to maintain mental health amid the complex dynamics 
of social media (Girsang, 2023). Research by Damayanti & Sugandi, (2024) and Ridwan 
& Damaiyanti, (2025) reinforces that control over the audience and a sense of comfort 
are key to openness on second accounts. 

For Islamic Education (PAI) students, a second account serves not only as a social 
communication medium, but also as a space to negotiate identity and spirituality. This 
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account provides a platform for them to express themselves more honestly and 
reflectively, including sharing personal spiritual experiences. According to research by 
Hussain & Wang, (2024) these findings provide deeper insights into how social media 
influences the experiences of pilgrims and supports their spiritual development. This 
phenomenon reflects the practice of urban Sufism, where activities such as muraqabah 
(awareness of God's presence) and muhasabah (self-introspection) are present in the 
form of contemporary digital expressions (Primarni et al., 2025). Posts in the form of 
reflective captions, short videos, or visual journals on secondary accounts become a 
form of digital dhikr that emphasizes spiritual authenticity amid modern busyness.  

Strict privacy management creates small communities akin to digital circles of 
remembrance, whose members share similar levels of trust and spiritual sensitivity. 
This pattern reflects the inclusive yet intimate character of urban Sufism. Relationships 
between members are built on the basis of shared inner experiences and beliefs, rather 
than formal status. This also shows that women are more active in using second 
accounts to express their emotions and inner spirituality (Hasibuan et al., 2023; Fabien 
& Prastira, 2024). According to research by Prusak & Schab, (2022) our respondents 
faced the dynamics of religious struggle in three main aspects, namely interpersonal, 
intrapsychic, and their relationship with God. These struggles are complex and 
profound, to the extent that they can be categorized as a form of spiritual trauma. 
Therefore, most students use a second Instagram account so that they can channel their 
inner struggles and religious experiences more honestly, safely, and without social 
pressure. 
 
D. Conclusion 

This study shows that second Instagram accounts play an important role as a 
space for self-expression and spirituality for Islamic Education students at UIN 
Palangka Raya. Quantitative analysis of 108 respondents shows that the majority feel 
that second accounts allow them to express themselves more authentically, with a 
significant positive effect on self-expression (B = 0.585, p < 0.05). Qualitative findings 
confirm that second accounts provide a safe space for sharing reflective and spiritual 
content, in line with flexible and personal urban Sufism practices. Therefore, Instagram 
second accounts make an important contribution to understanding the dynamics of 
digital identity and social media behavior among the younger generation. 

However, this study has limitations, primarily because the sample only involved 
Islamic education students at UIN Palangka Raya, so the results cannot be generalized 
to a wider group. Further research with a broader scope is expected to produce 
appropriate educational policies and strategies to encourage healthy and responsible 
social media use. Furthermore, it is important for users to utilize this platform wisely, 
maintain privacy, and filter content to ensure it aligns with academic norms and ethical 
standards.  

 
E. Acknowledgements 

The authors would like to express their appreciation to Universitas Islam Negeri 
Palangka Raya for the support provided as a service institution. Gratitude is also 
addressed to all students who have participated and contributed to the implementation 
of this research. 
 
F. Author Contributions Statement 

This article is the result of an analysis related to the use of second accounts on 
Instagram as a forum for self-expression and spirituality space among students. All 



Second Account Instagram as Spiritual Spaces… 243 
 

parts presented, starting from the background of the problem, the research methods 
used, the findings obtained, data analysis, to the conclusions drawn, are the original 
work of the author. 
 
G. References 
Ahida, R. (2020). The Ebb and Flow of Science and Religion Relationship In Affecting 

Human Life. Akademika : Jurnal Pemikiran Islam, 25(1), 166–184. 
https://doi.org/https://doi.org/10.32332/akademika.v25i1.2372 

Akla, A. (2021). The Effectiveness Of Animation Video Technology In Arabic Language 
Teaching On Students Of Islamic Elementary School Of Metro City. Akademika : 
Jurnal Pemikiran Islam, 26(1), 1–18. https://doi.org/10.3929/ethz-a-010432443 

Anwar, K., Surawan, S., & Awang, S. (2024). Social Media And Religousity : Shifting 
The Lifestyle Paradigm Of Urban Muslim Students. Akademika: Jurnal Pemikiran 
Islam, 29(2), 196–204. https://doi.org/10.32332/akademika.v29i2.9181 

Ardiesty, T. M., Arindawati, W. A., & Nayiroh, L. (2022). Motif Dan Makna Second 
Account Instagram Bagi Mahasiswa Di Kota Karawang. NUSANTARA: Jurnal 
Ilmu Pengetahuan Sosial, 9(8), 3118–3126. https://doi.org/http://jurnal.um-
tapsel.ac.id/index.php/nusantara/index 

Ariyadi, A., Sanawiyah, S., & Haliza, N. (2025). Dampak Pendidikan Literasi Keuangan 
Syariah Terhadap Gaya Hidup Mahasiswa Fakultas Hukum di Kota Palangka 
Raya. Journal of Innovative and Creativity, 5(2), 106–118. 
https://doi.org/https://doi.org/10.31004/joecy.v5i2.150 

Arroisi, J., Atiqahwati, A. I., & Haq, A. Z. (2021). Psychological Problems Of Modern 
Society (The Analysis Of Mental Disorders Based On Islamic Spiritual Tradition 
Perspective). Akademika : Jurnal Pemikiran Islam, 26(1), 204–218. 
https://doi.org/10.32332/akademika.v26i2.3728 

Athoillah, S., Ashari, M. K., & Alauddin, M. B. (2023). Religious Digital Literacy of 
Urban Muslim Society in Indonesia: a Systematic Literature Review. Akademika : 
Jurnal Pemikiran Islam, 28(2), 141–160. 
https://doi.org/10.32332/akademika.v28i2.7088 

Azizah, K. N., Ajeng, Kurniasih, Y., Purnama, H., Satrio Wibisono, S., Aura Najwa 
Camila, M., Sukmadewi, N., & Lestari, S. (2024). Analisis Perilaku Mahasiswa 
FISIP UNSOED Angkatan 2021-2023 Pemilik Second Account Instagram. Jurnal 
Interaksi Sosiologi, 3(2), 1412–7229. 

Burhanuddin, A. H., Suryanto, S., Alqadri, A. R., & Novianti, L. (2024). Pengalaman 
Pengungkapan Diri Di Akun Kedua Instagram. Psyche: Jurnal Psikologi, 6(2), 252–
270. https://doi.org/10.36269/psyche.v6i2.2579 

Damayanti, A. D., & Sugandi. (2024). Analisis Komunikasi Keterbukaan Diri Melalui 
Akun Kedua Instagram Pada Mahasiswa Ilmu Komunikasi Angkatan 2021 
Universitas Mulawarman. Jurnal Indonesia : Manajemen Informatika Dan 
Komunikasi, 5(1), 48–65. https://doi.org/10.35870/jimik.v5i1.427 

Dayanti, R. D., & Yulianita, Y. (2024). Hubungan Intimate Friendship dan Harga Diri 
dengan Keterbukaan Diri Pengguna Second Account di Media Sosial Instagram 
Pada Pelajar Kelas VIII SMP 287 Jakarta Timur. IKRA-ITH HUMANIORA: Jurnal 
Sosial Humaniora, 8(1), 47–56. https://doi.org/https://doi.org/10.37817/ikraith-
humaniora.v8i1 

Dickson, W. R. (2022). Sufism and Shari‘a: Contextualizing Contemporary Sufi 
Expressions. Religions, 13(5), 2–13. https://doi.org/10.3390/rel13050449 

Fabien, M., & Prastira, A. (2024). Resiliensi pada Wanita Karir Single parent Resilience 
in Single parent Career Woman Abstrak. Character Jurnal Penelitian Ppsikologi, 



244 
Akademika: Jurnal Pemikiran Islam 

  Vol. 30, No. 2 July - December 2025 
   

11(02), 1067–1084. https://doi.org/10.26740/cjpp.v11n2.p1067-1084  
Girsang, D. S. (2023). Fenomena Perilaku Self Disclosure Melalui Penggunaan Second 

Account Instagram Pada Mahasiswa Atma Jaya Angkatan 2021. Jurnal Widya 
Komunika, 1–13. https://doi.org/https://doi.org/10.20884/1.wk.2024.14.1.9086 

Goffman, E. (1956). The Presentation of Everyday Life. In Scotland. Doubleday. 
https://doi.org/10.1177/0098303986015001004 

Goyal, B., Gill, N. S., & Gulia, P. (2024). Securing social spaces: machine learning 
techniques for fake profile detection on instagram. Social Network Analysis and 
Mining, 14(1), 108–123. 
https://doi.org/https://doi.org/10.1080/15456870.2023.2202401 

Hasibuan, W. L., Azhar, A. A., & Rozi, F. (2023). Penggunaan Second Account 
Instagram Sebagai Self Disclosure Di Kalangan Mahasiswa UINSU. JISHS, 1(4), 
760–762. https://doi.org/10.29303/jimakom.v3i1.40 

Hidayatulloh, T., Saumantri, T., Hajam, H., & Akmaliah, W. (2025). Ibn Arabi’S 
Hermeneutics As an Alternative Religious Exegesis for Contemporary Urban 
Muslim Communities. Akademika : Jurnal Pemikiran Islam, 30(1), 61–76. 
https://doi.org/10.32332/akademika.v30i1.10082 

Howie, E. (2023). Protecting the human right to freedom of expression in international 
law. International Journal of Speech-Language Pathology, 15(1), 12–15. 
https://doi.org/10.1080/17549507.2018.1392612 

Hussain, T., & Wang, D. (2024). Social Media and the Spiritual Journey: The Place of 
Digital Technology in Enriching the Experience. Religions, 15(5), 1–28. 
https://doi.org/10.3390/rel15050616 

Idaman, N., & Kencana, W. H. (2021). Identitas Virtual Remaja Pada Media Sosial 
Instagram. Jurnal IKRA-ITH Humaniora, 5(1), 20–28. 

Iksandy, D. Y. (2022). Dramaturgi Pengguna Second Account Di Media Sosial 
Instagram. SOURCE : Jurnal Ilmu Komunikasi, 8(1), 24–29. 
https://doi.org/10.35308/source.v8i1.4546 

Jukasni, Y., & Rorong, M. J. (2023). Pengaruh Penggunaan Aplikasi Microsoft Teams 
Terhadap Penyebaran Informasi Pada Karyawan PT Schneider Batam. SCIENTIA 
JOURNAL : Jurnal Ilmiah Mahasiswa, 5(5), 1–10. 
https://doi.org/10.33884/scientiajournal.v5i5.7830 

Kim, J. H., Choe, K., & Lee, K. (2020). Effects of food art therapy on the self-esteem, 
self-expression, and social skills of persons with mental illness in community 
rehabilitation facilitiess. Healthcare (Switzerland), 8(4), 2–10. 
https://doi.org/10.3390/healthcare8040428 

Kokkoris, M. D. (2024). Self-control and self-expression. Current Opinion in Psychology, 
58(101846), 2–6. https://doi.org/10.1016/j.copsyc.2024.101846 

Kramer, M. H. (2021). Freedom of Expression as Self- Restraint (1st ed.). United States of 
America by Oxford University Press 198 Madison Avenue, New York, NY 10016. 
https://doi.org/10.1093/oso/9780198868651.001.0001 

Maulidya, S., Alfando, J., Purwanti, S., & Studi Ilmu Komunikasi, P. (2024). Motif 
Penggunaan Second Account Instagram Sebagai Media Interaksi Diri (Studi 
Kepada Mahasiswa Ilmu Komunikasi Tahun 2019 Universitas Mulawarman). 
Jurnal Teknologi Informasi Dan Komunikasi), 8(3), 831–840. 
https://doi.org/http://journal.lembagakita.org/index.php/jtik Motif 

Minhas, S. (2021). Treason of Expression: An Alarming Trend in Freedom of 
Expression. SSRN Electronic Journal, 20(4), 199–205. 
https://doi.org/10.2139/ssrn.3789000 

Mubasirun, M., & Sa’adi, S. (2021). The Dynamics Of Spirituality In The Old Age: The 

https://doi.org/10.26740/cjpp.v11n2.p1067-1084


Second Account Instagram as Spiritual Spaces… 245 
 

Perspective Of Maqashid Al-Shariah And Psychology. Akademika : Jurnal 
Pemikiran Islam, 26(1), 91–105. 
https://doi.org/https://doi.org/10.32332/akademika.v26i1.3281 

Muhammad, G., Elmuna, L., & Suhardini, A. D. (2022). Peran Guru Penggerak 
terhadap Pembentukan Sikap Spiritualitas Berbasis Nasionalisme Peserta Didik 
di Sekolah Menengah Pertama. Tapis : Jurnal Penelitian Ilmiah, 5(2), 166–172. 
https://doi.org/https://e-journal.metrouniv.ac.id/index.php/tapis/index 

My, N. T. H., Son, T. L., Duong, N. T. T., Giang, V. H., & Chi, N. T. K. (2023). Building 
Personal Branding: The Impact of Self-Expression, Social Interaction, and 
Personal Value. VNU University of Economics and Business, 3(4), 88–98. 
https://doi.org/10.57110/vnujeb.v3i4.195 

Nabiilah, F., & Jayanti, K. (2024). Analisis Kepercyaan Diri Mahasiswa AKMRTV 
Jakarta Melalui Second Account Pada Instagram. Mediakom : Jurnal IImu 
Komunikasi, 8(1), 63–77. 

Nabila, S., Nurhabibah, & Resha Yuwanda. (2024). The Relationship between Intimate 
Friendship and Online Self-Disclosure in Second Instagram Account Users. In 
Trend : International Journal of Trends in Global Psychological Science and Education, 
1(3), 119–125. https://doi.org/10.62260/intrend.v1i3.175 

Nahari, R., Budiyanto, A., & Aisyah, V. N. (2022). Self Disclosure Analysis of First 
Account and Second Account Users on Instagram among Students. International 
Summit on Science Technology and Humanity (ISETH) , 515–525. 
https://doi.org/10.23917/iseth.2974  

Nasser, N. (2022). Beyond the Veil of Form: Developing a Transformative Approach 
toward Islamic Sacred Architecture through Designing a Contemporary Sufi 
Centre. Religions, 13(3), 2–35. https://doi.org/10.3390/rel13030190 

Nasution, F. H., Risnita, Jailani, M. S., & Junaidi, R. (2024). Kombinasi (Mixed-
Methods) Dalam Praktis Penelitian Ilmiah. Journal Genta Mulia, 15(2), 251–256. 
https://ejournal.stkipbbm.ac.id/index.php/gm 

Natasyah, A., Darmawan, A., Andrianto, N., & Komunikasi, I. (2024). Analisis 
Fenomenalogi Pada Penggunaan Second Account Instagram di Kalangan 
Mahasiswa Universitas 17 Agustus 1945 Surabaya. PROSIDING SAMASTA 
Seminar Nasional Mahasiswa Komunikasi, 02(02), 709–718. 
https://doi.org/https://conference.untag-sby.ac.id/index.php/semakom 

Ng, Y. M. M., & Ray, R. (2025). The journalists’ exodus: Navigating the transition from 
Twitter to Mastodon and other alternative platforms. New Media & Society, 
14614448251321164. 
https://doi.org/https://doi.org/10.1177/14614448251321165 

Nugraha, I., Sukmarini, A. V., & Yusuf, M. (2023). Second Account Instagram as Gen 
Z’s Self Identity: A Study of Cultural Phenomenon of Self-Expression. Journal La 
Sociale, 04(05), 41–46. https://doi.org/10.37899/journal-la-sociale.v4i5.1952 

Nurhayati, M. (2023). Komunikasi Virtual Melalui Media Sosial Instagram Di Kalangan 
Remaja. Jurnal Review Pendidikan Dan Pengajaran, 6(1), 50–56. doi: 
https://doi.org/10.31004/jrpp.v6i1.16952 

Paramesti, A. R., & Nurdiarti, R. P. (2022). Penggunaan Pseudonym di Second Account 
Instagram dalam Perspektif Etika Digital. Jurnal Communio : Jurnal Jurusan Ilmu 
Komunikasi, 11(1), 89–102. https://doi.org/10.35508/jikom.v11i1.5184 

Primarni, A., Yusof, N., Nuhdi, A., & Makmudi, M. (2025). Fostering Balanced 
Thinking Through Holistic Moderation Education: a Study of the Urban Muslim 
Society. Akademika : Jurnal Pemikiran Islam, 30(1), 47–60. 
https://doi.org/10.32332/akademika.v30i1.10085 

https://doi.org/10.23917/iseth.2974


246 
Akademika: Jurnal Pemikiran Islam 

  Vol. 30, No. 2 July - December 2025 
   

Prusak, J., & Schab, A. (2022). Spiritual trauma as a manifestation of religious and 
spiritual struggles in female victims of sexual abuse in adolescence or young 
adulthood in the Catholic Church in Poland. Archive for the Psychology of Religion, 
44(1), 40–65. https://doi.org/https://doi.org/10.1177/00846724211060391 

Raynauld, V., & Lalancette, M. (2023). Social media, visuals, and politics: a look at 
politicians’ digital visual habitus on Instagram. In Research handbook on visual 
politics (pp. 167–180). Edward Elgar Publishing. 
https://doi.org/https://doi.org/10.1007/s13278-024-01399-3 

Ridwan, M. S., & Damaiyanti, V. P. (2025). Fenomena Akun Alter sebagai Privacy Life 
Seseorang dalam Bermedia Sosial Instagram. Multikultural: Jurnal Ilmu Sosial, 3(1), 
53–62. https://doi.org/http://doi.org/10.20527/multikultural.v3i1.530 

Rogers, R. (2021). Visual media analysis for Instagram and other online platforms. Big 
Data and Society, 8(1), 1–23. https://doi.org/10.1177/20539517211022370 

Rohman, A. A. (2022). Hubungan Penerapan Aspek Spiritualitas Perawat Dengan 
Pemenuhan Kebutuhan Spiritual Pada Pasien Di Ruang Rawat Inap Puskesmas 
Manonjaya Kabupaten Tasikmalaya Tahun 2021. Jurnal Keperawatan Galuh, 4(1), 
1–6. 
https://doi.org/https://jurnal.unigal.ac.id/index.php/JKG/article/view/5679 

Rohmatulloh, D. M., Achfandhy, M. I., & Patmaningsih, A. (2023). The Encounter of 
Da’Wah Digitalization With Urban Muslim Culture. Akademika : Jurnal Pemikiran 
Islam, 28(1), 101–110. https://doi.org/10.32332/akademika.v28i1.7751 

Saidah, M., & Trianutami, H. (2022). Dramaturgy in Identity Formation on Social 
Media: A Study on Second Account Ownership on Instagram. Jurnal Ultimacomm, 
14(2), 267–278. 
https://doi.org/https://doi.org/10.31937/ultimacomm.v14i2.2819 

Samad, T. F. D., & Adi, C. (2025). an Analysis of Islamic Business Ethics Among 
Muslim Traders Within the Contemporary Urban Muslim Society of the City of 
Thousand Churches. Akademika : Jurnal Pemikiran Islam, 30(1), 1–14. 
https://doi.org/10.32332/akademika.v30i1.9981 

Sawari, S. S. M., Muflihin, A., Warsiyah, W., & Madrah, M. Y. (2022). Urban Society’S 
Perception of Islamic Religious Education and Its Implications for Curriculum 
Development in the Era of Society 5.0. Akademika : Jurnal Pemikiran Islam, 27(2), 
255–266. https://doi.org/10.32332/akademika.v27i2.5805 

Sokowati, M. E., & Manda, S. (2022). Multiple Instagram Accounts and the Illusion of 
Freedom. Komunikator, 14(2), 127–136. https://doi.org/10.18196/jkm.15914 

Sugiyono, S. (2020). Metodologi Penelitian Kuantitatif, Kualitatif dan R & D (Alfabeta B). 
Alfabeta Bandung. 

Supriyanto, S., Amrin, A., & Rifa’i, A. A. (2022). Islamic Education Paradigm on 
Religious Understanding in Indonesia (a Case Study At Islamic Boarding School 
of Al-Muayyad Surakarta). Akademika : Jurnal Pemikiran Islam, 27(1), 31–46. 
https://doi.org/10.32332/akademika.v27i1.4562 

Sutrisnawati, W. M., Rohayati, N., & Minarsih, Y. (2024). Self-Disclosure Generasi Z 
Pengguna Second Account Ditinjau dari Self-Esteem. Jurnal Penelitian Pendidikan, 
Psikologi Dan Kesehatan, 5(2), 446–453. 
https://doi.org/www.jurnalp3k.com/index.php/J-P3K/index 

Syaefulloh, I. (2023). Motif Penggunaan Second Account Instagram Mahasiswa di Kota 
Bandung. Jurnal Ilmu Komunikasi, 13(1), 49–62. 
https://doi.org/10.15642/jik.2023.13.1.63-76 

Syafi’i, I., & Yusuf, S. (2021). The Role And Challenges Of Islamic Education In 
Indonesia In The Disruptive Era: The Analysis Of The System Of Islamic 



Second Account Instagram as Spiritual Spaces… 247 
 

Education Character In Indonesia. Akademika : Jurnal Pemikiran Islam, 26(1), 108–
120. https://doi.org/https://doi.org/10.32332/akademika.v26i1.3285 

Taufik, Z. (2020). From Negative To Positive Peace: Strengthening the Role of Youth in 
Religious Peacebuilding in Bukittinggi, West Sumatra. Akademika : Jurnal 
Pemikiran Islam, 25(2), 257–276. https://doi.org/10.32332/akademika.v25i2.2132 

Taufikin, T., Nurhayati, S., Muzakki, A., & Adeoye, M. A. (2025). Navigating Modern 
Challenges in Islamic Religious Education in Urban Muslim Communities. 
Akademika : Jurnal Pemikiran Islam, 30(1), 91–116. 
https://doi.org/10.32332/akademika.v30i1.10396 

Thohirah, M. D., Nur, H., & Daud, M. (2025). @ RealMe dan Dualitas Identitas Digital 
pada Remaja : Pengaruh Second Account sebagai Ruang Aman Ekspresi Diri di 
Media Sosial. Socius: Jurnal Penelitian Ilmu-Ilmu Sosial, 2(9), 82–94. 
https://doi.org/https://doi.org/10.5281/zenodo.15291107 

Ulfah, U., & Surawan, S. (2024). Literature Study: Building Adolescent Mental Health 
by Tackling Toxic Culture Among Teens on Social Media. Journal of Islamic 
Education and Ethics, 2(2), 163–176. https://doi.org/10.18196/jiee.v2i2.60 

Umami, I. (2020). Communicative Social Interactions As an Effort To Prevent Radical 
Islam in Students. Akademika : Jurnal Pemikiran Islam, 25(1), 25–42. 
https://doi.org/10.32332/akademika.v25i1.2154 

Wang, S., Blasco, D., Verschuuren, B., & Hamzah, A. (2024). Seeking transcendence in 
the depths of the soul: an exploration into current spiritual journeys. Current 
Issues in Tourism, 1–13. 
https://doi.org/https://doi.org/10.1080/13683500.2024.2444534 

Widodo, T. F., Wangi, M. S., & Rizqi, F. M. (2024). Analisis Self Disclosure Pada 
Penggunaan Second Account Instagram Di Kalangan Mahasiswa Universitas 
Slamet Riyadi (Unisri). Solidaritas: Jurnal Ilmu-Ilmu Sosial, 8(1). 

Zarrabi-Zadeh, S. (2024). Preface to the Special Issue “Sufism in the Modern World.” 
Religions, 15(5), 2–8. https://doi.org/10.3390/rel15050554 

 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 



248 
Akademika: Jurnal Pemikiran Islam 

  Vol. 30, No. 2 July - December 2025 
   

 
 
 
 
 
 
 
 
 
 
 
 

 


